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ENGLISH VERSION

Instructions :
(1) Each question carries equal marks.

(2) Figures to the right indicate full marks.

1  Give the definition of Market Segmentation. Discuss the
process of Market Segmentation.
OR
1  Explain the concept of consumer behaviour, and discuss the

factors affecting it.

2 What is demand forecasting? Explain the various types and
stages (steps) of demand forecasting.
OR
2 Explain importance of demand forecasting. Describe standards

of forecasting ideal method.

3 Give the definition of marketing of service. Discuss
characteristics of Marketing of service.
OR
3 Explain the importance of marketing of service. Describe its

affecting factors.

4  What is Online Marketing? Discuss advantages and disadvantages
of Online Marketing.
OR
4  Explain the meaning of ‘Cyber Marketing”. Explain various
methods of Cyber Marketing.
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